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Among companies included in Fortune 
magazine’s “Most Admired” list, there is 
greater support for the PR function, both in 
terms of budget and organization, than those 
of similar size that are not on the list, accord- 
ing to a survey by USC Annenberg’s Strategic 
PR Center for the Council of PR Firms. 

The survey also found that despite troubled, 
budget-cutting economies, PR budgets have 
remained intact in many organizations and 
have actually increased in many companies. 

Respondents said that, in difficult times, 
companies that believe in and support PR 
often invest in it even more. Some pros said, 
in the view of senior management, PR makes 
significantly less of a contribution to their 
company’s success than finance, marketing, 
strategic planning and IT. 


Study: PR Must Raise Its ‘Self-Esteem’ 


The report praises “strategically oriented” 
PR functions, noting that if the profession of 
PR is to advance, it has to demonstrate to top 
management in measurable, quantifiable ways, 
that the objectives of a company cannot be 
obtained without it. USC found that PR not 
only has to think strategically and systemi- 
cally, but it has to practice and measure its 
effectiveness that way also. 

Thirty-six percent said their companies’ PR 
budgets have decreased in the current year, 
while 30 percent saw an increase. 

Jerry Swerling, who is associate director of 
the center, was co-author of the study, which 
included senior level PR practitioners at 360 
publicly and privately held companies 
throughout the U.S. 


(From Jack O’Dwyer’s Newsletter) 
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